
Paris Parker opened its first Aveda salon in 1990 with a 

core set of values focused on the capacity to recognize and 

embrace change in order to deliver premium service. Today, 

Paris Parker Salons and Spas have 13 locations in Louisiana 

with plans to keep expanding. Demandforce plays a key role 

in helping Paris Parker develop and maintain relationships 

with its guests and attract new ones with online review 

collection and syndication.

Word of Mouth Marketing through Online Reviews
Customer reviews are, arguably, the most effective 

advertising – especially for personal services. Demandforce 

enables Paris Parker salons to make the most of its 

reputation by automating the process for collecting and 

posting online guest reviews to over 140 different search 

engines and directories.

“Word of mouth marketing is always the most effective way to market salon services, so our online reviews are very important to 

us. With Demandforce, we have gathered more than 2,700 reviews, which is incredible, and we add more daily. We always want to 

make sure people see how we are preforming today, not last month, and Demandforce helps us do that,” said Desiree Plyler, Data 

Administrator for Paris Parker Salon and Spas.

While the majority of Paris Parker’s reviews are positive, there is always room for improvement. Demandforce allows Paris Parker to 

respond to these suggestions and comments by posting a “comment from the business” directly under a review, which is great for 

potential clients to see. Demandforce also allows them to send text and email messages to the guest, when contact information is 

available, so they can follow up in a timely, proactive manner.  

Surveys Used to Manage Customer Satisfaction
Embracing change is one of Paris Parker’s core values and to do that it relies on feedback from guest surveys. Demandforce 

automatically sends follow up emails to guests three days after their appointment to thank them and ask them to complete a survey, 

alleviating the manual follow-up process.  
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“Demandforce is definitely increasing our business, because we are able to more effectively 
communicate with our guests to remind them about appointments, promote services and help 
them share their experiences through reviews that are posted to our Website and Facebook.” 

– DESIREE PLYLER, DATA ADMINISTRATOR FOR PARIS PARKER SALON AND SPAS



“We have collected more than 3,000 surveys using 

Demandforce, helping us keep a pulse on what our customers 

are thinking and enabling us to make adjustments in order 

to better meet our guests’ needs,” said Plyler.  “We use the 

surveys to find out what’s working and what can be improved 

and we share that information across all our salons to improve 

our overall guest experience.”

Automatic Appointment Reminders and 
Confirmations
“Ensuring our guests show for appointments is critical and used 

to be very time consuming,” said Plyler.  “Now we don’t have to 

do much to ensure they show up. Demandforce automated the 

process, which results in huge time savings to free up our staff 

to do other things.”

Paris Parker uses Demandforce to send texts and emails to 

guests to confirm appointments as well as remind them it’s 

been a while since their last appointment.  “In addition to 

confirmations, we use Demandforce to notify our guests via 

text and email of cancellations so they can schedule last minute 

appointments. This has been very well received,” said Plyler.

Guests Engaged with Online Communications and 
Promotions
Paris Parker’s commitment to customer service is reflected in 

its guest communications. Using Demandforce, Paris Parker 

keeps connected with guests by sending newsletters, updates 

and promotions via email.  “Demandforce makes it easy to get 

the right message to the right guests – all from one place. For 

some it’s a coupon, for others it’s a note letting them know that 

their stylist is back from leave. Regardless of the message, all 

of our salons can access a single system to get messages out,” 

said Plyler. “And, Demandforce keeps track of the results, so 

we know which programs work best at each salon.”

Ease of Use and User Controlled Access 
Access to Demandforce is through a single portal, but is 

assigned by user. From this easy-to-use interface, senior 

management can login to see an overall view of the 13 Paris 

Parker salons as well as drill down and see specifics. Salon 

managers can also use the portal to access information  

about their individual store, including reviews, surveys and 

analytics related to campaigns.

And getting new users up and running is a breeze. 

“Demandforce is easy to use, which is very important to  

us. All of our receptionists are able to use it after basic  

training. This means they have to make fewer calls to  

confirm appointments,” said Plyler.

Integration with POS Tracks Revenue to Programs
Demandforce seamlessly integrates with SalonBiz, which allows 

it to quantify the success of programs by connecting store and 

guest revenue with programs. “We see how many messages 

went out, how many people viewed it and how much money 

was made from it,” said Plyler.

“Demandforce is definitely increasing the amount of business 

that comes through our door. We are able to more effectively 

communicate with our guests to remind them about 

appointments, promote services and help them share their 

experiences through reviews that are posted to our Website  

and Facebook,” concluded Plyler.
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